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digitalo un interaktivo iespéju laikmeta:
stastnieciba, vértibas radisana
& strategijas loma"

European Union

rojekts

lkviens M

musdienas ir (ar)

komunikaciju tﬁﬂeés

projekts



Marta.Cekule
Stamp

Marta.Cekule
Stamp

Marta.Cekule
Stamp


“lkviens bizness (uznémums, organizacija)
Sodien ir art mediju* un komunikaciju bizness!”
(~2009)

Pasakums musdienas -

ne tikai pats notikums:

Viss, kas notiek ap to
Viss, kas notiek pirms un péc
Ka interesents padzilina pieredzi un uzzina vairak
Komunikacija. KO un KA sakam
Sarunas. Dalisanas




Digital
is not about digital
@ atall

1 o Vienvirziena komunikacija => = =




Divvirzienu
komunikacija:

e NANEE]

lesaistit

Stastit (storytelling)
Rosinat sarunas
Radit iespéjas
pasizpausmei
Radit vértibu

oo

Komunikaciju loma

Ka meés rosinasim
sarunas?
Ka més

Ko mes iesaistisim vinus?

viniem teiksim?

Ka més radisim
(1850 - 2008) vertibu viniem?

Ka més atraktivi izstastisim
par to, ko més daram




Atrodi visu

Dalies ar visu

Ig noré visu, kas
nav interesants vai vertigs

sasniedzam vinus?

Ka atrod mus?
Kapéc vini atrod mus?

Kapéc viniem tas ir svarigi?
Kad vini meklé muas?
Vai un kapéc vini atgriezisies?
Vai un ko vini stastis?




4. socialie tikli: platformas, nevis mediji

Social Systems

& Sarunas
®
Sadarbiba

@ Saturs

4 ekrani, dazadas lomas

Vai izmantojam visas iespéjas?




Izmainas un izaicinajumi

1. Divvirzienu (daudzvirzienu) komunikacija

2. Informacijas parpilniba. Fragmentacija. Ignorésana

3. Meklésana. Mainitas lomas. “Relevance”.

4, Socialie tikli. Platformas. No dalisanas (“sharing”) uz sadarbibu
5. Video. Pieejams visar. 4 ekranu laikmets.

6. Interaktivitate. Simulacijas. Sadalita stastnieciba.

7. Mobilitiate. Vienmer “ar tiklu”. Reala laika. 4W.

Ikviena kampana

musdienas ir
integreta kampana

it visam,
ko més daram:
centra

cilveks

Bezmaksas platformas
Fragmentacija

Dalisanas
Cilveku/pateretaju iesaiste
Interaktivitate

Saites




Radit ipasas pieredzes Radit vertibu

Creating extraordinary experiences. Creating Value

Off- and on- line

A

Doing extraordinary things

Telling extraordinary stories



Tehnikas / pieejas / iespéjas:

plemeri

JOHN
NEEMAN

Hand forged woodworking tools and knives

ABOUT US CREATING PROCESS PRODUCTS ORDERING GALLERY CONTACTS

WHO. WHERE, WHY | CREW OF CRAFTSMEN | STORY |  TESTIMONIALS | PHILOSOPHY

JOHN
NEEMAN

Hand forged woodworking tools and knives

‘GRDER CART

Who. Where. Wh}’ ABOUTUS | CREATING PROCESS | PRODUCTS | ORDERING = GALLERY = CONTACTS

Weare a small cew ofskilled craismen from Latvia who use our hritage WHO. WHERE. WHY | CREW OF CRAFTSMEN | 'STORY |  TESTIMONIALS | PHILOSOPHY

of craftsmanship handed down through many generations to design and
our method and
. In this highaech

Ve

We are a small crew of skilled crafismen from Latvia who use our heritage
of craftsmanship handed down through many generations to design and
create woodworking tools and knives. Our process, our method and
mission keep these traditions and crais alive and well. In this high-tech
age, our own traditional craftsmanship s flourishing.




BROUGHT TO YOU BY

@ Blendtec

Q Try this at home Don't try this at home Our Blenders

Will it Blend? Iphone 5s

Will it Blend? iPhone 5s and 5¢

Watch more blends

Try this at home.

0:0

More Will it Blend?

Avocados
i Try This At Home

Pens

Don't Try This At Home
Ever wonder what pens being
blended looks like? This...

Tilapia-O-Matic

Don't Try This At Home
Some of you have recently mmmm...that's great tilapia!
seenaguyonTV

unsuccessfully...

How can we help people improve

their homes in just six seconds?
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guardian

NoA FILES: DECODED

What the revelations mean for you.
\ 4

NAME:

JEREMY SCAHIL

Independent Journalist

| |
INTERVIEW LOCATION:

BROOKLYN, NY

INTERVIEW

gual'dial‘l | NSA FILES 2 3 456 Eishare 43625 W Tweet | 109K
damaging national security by publishing the revelations, warning that
if it did not "demonstrate some social responsibility it would be very
Caught in a difficult for government to stand back and not to act".

net US internet companies, their co-operation with the NSA exposed by
by Nadja Popovich and " o .
Greg Chen Snowden's documents, fear a worldwide consumer backlash, and claim

they were forced into co-operation by the law.

KEITH ALEXANDER
Director of the NSA DILMA ROUSSEFF

Brazilian president

BARACK OBAMA DAVID CAMERON
 DIANNE FEINSTEIN US president UK prime minister

atic US senator [ [

LADAR LEVISON
Lavabit founder

RON WYDEN MARISSA MAYER

Democratic US senator Yahoo CEQ

JAMES CLAPPER ANGELA MERKEL
German chancellor

Much of the NSA’s defence is that the public should be unconcerned,
summed up by the dictum: “If you have nothing to hide, you have
nothing to fear.” But civil liberties groups such as the Electronic Frontier
Foundation and the American Civil Liberties Union warn that
surveillance goes well beyond what Congress intended and what the US
constitution allows.




guardian | NSAFILES @ 2 3 4 5 &6 Bishare 43625 | W Tweet| 109K

You don't need to be talking to a terror suspect to have your
Three communications data analysed by the NSA. The agency is allowed to

degr ees of travel "three hops" from its targets — who could be people who talk to

separation people who talk to people who talk to you. Facebook, where the typical
P user has 190 friends, shows how three degrees of separation gets you to

by Kenton Powell and 5 -

Greg Chen a network bigger than the population of Colorado. How many people are

three "hops" from you?

Number of friends: m n Login to Facebook ©)

1ST DEGREE: 2ND DEGREE: 3RD DEGREE:
FRIENDS FRIENDS OF FRIENDS FRIENDS OF FRIENDS OF FRIENDS
50 8,170 1,334,978
or more thanall U.S. presidents or more than the capacity of the or more than the population of Maine

Metropolitan Opera House

ACTUAL: 43 ACTUAL: 3,975 ACTUAL: 1,328,361

Calculations are based on an analysis of Facebook that reports a typical user has an average of 190 friends and 14% of those friends are friends with each other.

Faced with growing public and political concern over the quantities of
data it is collecting, the NSA has sought to reassure people, arguing that
it collected only a tiny proportion of the world’s internet traffic, roughly
equivalent to a “dime on a basketball court”. But in reality, that is still a




WWW.INSPIREDBYICELAND.COM MR. [']LAFUR RAGNAR GRI'MSSUN

INSPIRED2YICELAND PRESIDENT OFICELAND

How togettolceland Contact (I £ EARE €60

INSPIREDEICELAND HOME SECRETS INSPIRATION BLOG PRACTICAL INFO PLAN YOUR STAY

e
%

#Icé[and“Se"c

ref

- tceland i full ofhiden secrels watng

Tra Share Your Iceland Secret

Tell us about your most special Iceland experience

Share the secrets you disocover in Iceland with the world using
#icelandsecret on your social platform, or send us an email and suggest a
secret of your own.




iPad in Business o5 Ams T profles

Jordan Vineyard & Winery

From trellis to table with iPad.

Classic winemaking, new technology. http://www.apple.com/ipad/business/profiles/jordan/#video-jordan

‘@00 Velofenders &

SARGAT KA ATRAST
VELO ZAGLI
-

. 3 o Eksperimenta sakuma noskaidrosim velo zaglu medibu laukus.
- Atzime karte, kur tev ir ticis nozagts ritenis.
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Lasi - Kapeéc Renars Kaupers lauj nozagt savu riteni?
Velosezonas aktualitates. Jaunaja zurnala "Ir"

jasit online




ch“ Discover Start jeol ‘)3 v

Creator Handbook

‘ A guide to help you get started on your project.

b

WATCH THE WEBBYS ON DEMAND

Watch Now!
AWARDS

SPECIAL ACHIEVEMENT Animaiion
WEB

ONLINE FILM & VIDEO
Animation

Best Editing

"The idea is to get people to think,
to find more information.

We’re trying to b zeople in
throughentert: p ..

Be jual Perform

Best > of Interacti

Best Web Personality/!

Best Writing

Branded Entertainment Long
Form

i Entertainment
ort Form

INTERACTIVE ADVERTISING
& MEDIA

MOBILE & APPS PEOPLE'S VOICE

The Scarecrow
Creative Artists Agency

SOCIAL

C) BROWSE YEARS BY CATEGORY

VIEW Al 11 WERRV HONNRFEQ



think with Google [ searcn |

Industries  Platforms  Creative Sandbox Tools  Products

Industries

Select an industry. Discover insights. Learn something new.

THINK NEWSLETTER

Put insights in your inbox.

Follow 3 E1 @
DON'T MISS

Advertising Automotive Business to Business
(a4

From insights to innovation — For automotive insights that Hear from leaders in B2B

get inspired with the latest will drive your business digital marketing with insights
ARTICLE research and viewpoints in forward, consider this your that are sure to rival those
Real-Time for Retail: Why digital advertising. first and final stop. gleaned at the company water
Acting Quickly Matters in cooler.
Search

Efektiva




Lakoniska. Fokuséta. Vienkarsa
Vizuala. Estetiska. Pievilciga.
Atskiriga UN atbilstosa
Neatstaj vienaldzigu

lesaista UN parliecina
Nepasaka prieka

Maina ricibu

Tiek adaptéta, nevis tulkota
Vérsta “uz ieksu" un “uz aru”

Efektiva
kampana

S L
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. Balstas lielaka ideja

Efektiva
kampana

Maksla s zinatne




BESTUPID DIESEL

tw: @zz_zigurds
blogs: ZigurdsZakis.lv
prezentacijas: slideshare.net/zz_zigurds

rakstu darbi un atradumi



